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0. THE CONCEPT OF BE-ALERT FOR PUBLIC WARNING 

Minister, 
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1. STRATEGIC GOALS FOR THE BE-ALERT USERS IN 
SUPPORT OF COVID-19 COMMUNICATION 

To support crisis communication by:  
 

• Distributing accurate and validated information 

 

• Complementing spoken communication with written communication 

 

• Informing the public on measures taken on national and local level 

 

• Avoiding disproportionate communication 

 

 

 

 

 

 
 

 

 

 

BE-Alert support in  

COVID-19 communication 



2. YOU’VE GOT MAIL 

half March – end June:  

10 national campaigns 

 

7,246,058 

 

More than 165 local campaigns 

 

332,333 

 

 

51,448 

 

 

13,112 



3. CHALLENGES 

• Speed of sending / capacity > scalable solution  

 

• How to avoid a bad spam reputation?  

 

• Subscription peaks 

 

• How to deal with replies?  

 

 
 

 

 
 

 

 

 

 

Begin March – Mid May: +20% 



4. PUBLIC PERCEPTION OF THE BE-ALERT SUPPORT 

Criticism on the contents 

Reliable, concise, on time 

Reliable, easily accessible 

Reliable, e-mail as right channel 



5. CONCLUSIONS 

• Multi-channel approach  

 

• Look for strategic partnerships on all levels (politics, technical support, corporate responsibility…) 

 

• Invest in support for citizens and users alike 

 

• Do not be afraid to use your PWS and put forward your successes… 

 

• …without forgetting what can and should be better 
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